
Business Proposition

Imparting IT Training 



Components of Learning Process

1. Learning Content

2. Academic Delivery

3. Assessment & Certification
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UPTEC 

Key Differentiators

Â Rich Product Portfolio

Â Training Delivery through Different Modes
Â To ensure right knowledge transfer to students

Â Quality of Academic Processes
Â In-built Quality Assurance System

Â Key persons/ Board of Directors
Â Consists of academicians and IT Managers of impeccable credibility 

with experience in world-renowned educational institutions and IT 
organisations.

Â Regular Faculty Development Programmes
Â Class and Student Management

Â IT & Management Skills Enrichment

Â Personality Development Programmes
Â Orientation Programme, Class Presentations, Group Discussions, Mock 

Interviews, BehaviouralSkills 



UPTEC 

Key Differentiators

Â An Organization with a unique combination of ethics 
and values with business acumen.

Â Established itself as the leading IT education and 
training provider in itôs region of operations.

Â Demonstrated ability to develop training 
methodology customized and adapted to suit the 
requirement of  non-English-speaking masses.

Â The value-driven approach of no-compromise on 
quality and no-shortcut approach with deliberate 
strategy of achieving  high but sustainable growth.



UPTEC 

Key Differentiators

Â Synergizing its strengths with the latest technology 
and branding brought in by collaborators of global 
recognition.

Â Insistence on  qualified faculty.

Â The additional focus on core education services/ 
facilities such as library, physical space, contact hours 
etc.

Â The synergistic ability of the combination of  courses 
to address the requirement of national IT policy and 
industrial trends. 



Business Strategy for China
Key Points

Â Rich Product Portfolio 

Â English as medium of instruction

Â Includes Courses on Written & Spoken English

Â Establish 5-10 owned centers ïOne in each region

Â Each owned center to further establish franchisees in its region

Â Responsibilities of owned centers

Â Brand Building

Â Quality Delivery

Â Supporting franchisees in the region

Â Promotion

Â Academic

Â Placement 



Product Portfolio

Extensive range of reusable learning modules

Entry/ FoundationLevel 10 modules

Advanced/ ProfessionalDevelopment 13 modules

Vendor Certified 18 modules

Specialized Sectoral 3 modules

Career Development 2 modules

Specialized Customer Request 16 modules

Multiple course packages can be designed using above modules in different 

combinations to suit different target groups and course duration



Product Portfolio  

Entry Level / Foundation Modules

S. 

No.
Course Title

Total Contact 

Hours

1. IT Tools and Applications 150 Hours

2. Business Systems 150 Hours

3. Internet and Web Page Designing 150 Hours

4.
Programming and Problem Solving 

through C

150 Hours

5.
Programming and Problem Solving 

through Visual Basic

150 Hours

Contd.



Product Portfolio  

Entry Level / Foundation Courses

S. 

No.
Course Title

Total Contact 

Hours

6. Programming Concepts & Techniques 80 Hours

7. Basic Mathematics 80 Hours

8. Principals of Management 80 Hours

9. Professional Communication in English 80 Hours

10. Business Communication in English 80 Hours



S. 

No.
Course Title

Total Contact 

Hours

11. Computer Organization 150 Hours

12. Structured Systems Analysis and Design110 Hours

13. Data Structures through óCô Language150 Hours

14. Introduction to Database Management 

Systems

150 Hours

15. Basics of OS, Unix and Shell 

Programming

150 Hours

Product Portfolio  

Advanced/ Professional 

Development Modules

Contd.


